B #% Contents

ISSUE IS OPEN Rt B

ISSUE1 ATHEER 5T Design into Public

ISSUE2 A EXE8 5T Design into Business

ISSUE3 & #th 75585t Design into Local
ISSUE+ &4 58585t Design into Life




YES, WE'RE

5t B

KAOHSIUNG DESIGN FESTIVAL

KDF2017 =

s ETED

Vaxla s

BEEEAE - AMHtR > (FARERK
BOBEET 0 SEAT S MR
EXEAURER BEAFSEEREN
BIRR SRR » HARTEAIE « B2 ~ 55
ERENEILRE > HENRTHEEHES
BE IR o

SESHRHUERRNEENERE
BENEE > FERMESINARZRN > th
REESHEERRHIARS !

Taiwan is surrounded by the ocean, and open to
the world. Kaohsiung is the largest harbor city
in Taiwan, and has a lot of experience in urban
design, industrial transformation design, and
many other experimental designs. Kaohsiung's
transportation, architecture, mass media and
other venues can provide the rest of Taiwan with
plenty of examples to exchange and consider.

This year, KDF has adopted an even more open-
minded attitude, while also keeping a steadfast
pragmatic approach. We hope to attract more
showcases from overseas while inspiring more
pragmatists to meld design into their everyday
lives.
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"ISSUE": topics, problems, opinions and statements
The essence of design is to identify problems and
propose solutions, thus creating something of
greater value. The 2017 KDF is centered on "ISSUE"
as the theme, with the public, industry, and local
customs as the three platforms for the event. Both
suppliers and consumers have been invited to
exchange possibilities and design opportunities to
create value. The exhibition is based on "Design
for Kaohsiung". It exhibits the processes and
correlations of "problem identification" + "design
concepts”.
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Public communication and social design play
indispensable roles in the process of advancing
a city. A city's symbols, spatial indicators, public
buildings and policy promotion are all closely
related to people's daily life.

The Design into Public unit has worked in
collaboration with the Mass Rapid Transit Bureau,
the Public Works Bureau and the Social Affairs
Bureau of Kaohsiung City Government. Through
design we can envision all the possibilities
Kaohsiung could become. It also enhances the
city's image and builds a strong sense of pride in
the city.
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For all the influential cities in the world that possess a
competitive edge, be it New York, Tokyo, Shanghai, Paris,
Seoul and so on, they all share a certain high regard for
design and aesthetics. Many cities, known for their excellent
performance in design aesthetics, have also attracted tens
of thousands of tourists, thus creating substantial economic
effect. As such, design is even seen as a critical benchmark for
a city’s overall upgrade to its next level.

This year, DESIGN FOR PEOPLE, a festival for daily designs
for cities, features 10 local Kaohsiung designers who reflect on
the observation and analysis of their personal experience and
emotional connection with the city. The festival will present
the multi-faceted daily life in Kaohsiung seen from different
perspectives, presented in the form of interview videos and
3D installations, so as to comb through certain aesthetics and
humanistic conceptual narratives exclusive to Kaohsiung.
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Mr. Chen Teach National Kaohsiung University of Applied
Sciences, Department of Cultural and Creative Industries as
Assistant Professor, AAD Asian visual arts exchange platform,
Executive Director, Hong Kong Design Center member.

His works have won awards such as German iF Design Award,
2010 and 2012 Bronze Medal of Graphic Design in Asia's
Most Influential Design Awards, Poster Design Merit Award of
HKDA Global Design Awards, Application Prize of APPLIED
ARTS International Poster Design Contest in Canada, China
International Poster Design Biennial Awards, Hong Kong
Poster Triennial Award, Hong Kong IDN International Digital
Design Competition Award, 2010 China Cutting Edge
Designers Yearbook and Poster Design Works for three
consecutive entries ACD Asia Pacific Design Yearbook,
Shanghai International Graphic Design Biennale, Dalian
International Graphic Design Biennale, 20/20 Macao Fonts
Design Exchange Exhibition and other important awards.
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National Kaohsiung Normal University
Department of Visual Design
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Cheng Shiu University Department of
Digital Multimedia Design
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Cheng Shiu University Department of
Digital Multimedia Design
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LIN HUANG YAO

Kaohsiung University of Applied Sciences
Department of Cultural and Creative Industry
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Luna Design designer
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Chang Jung Chnstlan Umversity
Department of Interaction Design
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Shih Chien University Department of
Computer Simulation and Design
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Far East University Department of
digital media design
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mut+ 4+ RS HERE A BRI
Design studio established by four young
people of Kaohsiung
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INPIN DESIGN X Social Affairs Bureau of
Kaohsiung City Government

"Gracefully surrendering the things of youth” but never
trade away the fun.

“Being old” denotes value that is “amassed with time.”
By expressing the confidence, experience, vitality,
humor and passion as seen in being old in this design
festival, the objective is to promote further cross-
generation dialogues and deliver a senior life attitude
as an alternative from the norm in this contemporary
society that is rapidly aging. Aging is not a burden but
an initiation for all kinds of life dreams to take flight.
Being old is about embracing the sum of all richness, all
accumulations in life, and being old will be the enviable
splendor.

WS G A R 7] £

INPIN DESIGN e |

DESIGN
oo b
Qwww.inpindesign.com [rt——

PR AFREEETRLIIFY 2013 F » UWER "TEHE &£,
MAEE " A~ =¥, NEGRAZOER  SEaRst
BEBRITIHESGWNASN  REIRAMBHEAEE
BN EEEE - HIHAE SRR EHNR2REHE
At AFNIETSESEANGERER  BEHRIE
BZRARBNATE - ERSEAAEENIESR I
BHETAERCHRESR - RAISZERTEELS
RENRFTARNEREER SN EREELRE
BRIEBAENE - Wi EETEEENESEE 8
MElE  ABRPIHRAARHEIRNSERES &
AARAENNSRENERIERE S RERENIT - 8
SR A EIEAE R P 2 L R A g E XM kAR B 5
B

Founded in 2013, Howdy Creative is located in West
District, where the cultural and creative industry prospers in
Taichung. Our team members are around 30 years old with
the backgrounds of design, cultural and creative industry, and
business. With the goal to support independent creators, we
have a brick-and-mortar store and an online shop, maintaining
a fair-trade platform, Howdy.tw. Artists and small farmers can
set price themselves and pay a small amount of management
fee for our maintenance. The store is in Tuku community
Taichung, bringing intimate interaction with the residents. In
2014, we launched “"Good Neighbor Project,” hoping to form
a positive bonding in the area. The next year, Howdy Creative
was invited by Pier-2 Art Center to establish a branch of
Howdy.tw in Kaohsiung with the aim to bring the concepts of
branding, package design, and product design to local crafts
and agricultural products.
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To confront old age in daily life

Being old is a natural phenomenon, but in its essence,
how is it defined? By exterior appearance, health or
mental attitude? The exhibition will begin with the
following three aspects to engage the viewers in
discussion regarding old age and its definition: “100
facets of being old in everyday life,” “Examining the
physical state of being old,” and "Examining the
mental state of being old.”
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About being old and being well- '!%: @

experienced

Being old comes with life experience accumulated through time. We will lead viewers to contemplate on the
accumulation of experiential value as opposed to the passing of time, as one advances in age. Interaction
will also be in place, prompting everyone to define, “What rich totality will being old amount to?”  This will
allow viewers to muse over and get to know “oldness” from diverse perspectives.
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To be old and create all splendor in life

Being old is an ongoing process for splendid stories to unfold.
Presented by the Kaohsiung City Government s Social Affairs Bureau
are the “Legacy Ambassadors” consisting of local seniors. In this city,
there are many retired and yet still active, happy senior citizens. They
share all that is fantastic in life and give back to the society on the strength of their skills, talents, knowledge
and experience. Further, we call for poster designs under the title, “Initiation of creating dreams in old age:
Yes | can.” Via dream proposals, viewers can experience the concept that to have a dream is not limited by
age or life conditions; as long as you are willing, you can create fantastic dreams in life.

Presented at the end of the exhibition are collections of many faces and facets of vitality in Kaohsiung senior citizens, as
well as dance videos that will overturn stereotypes and convey to the audience all the fervor and charm of the seniors.
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Making a Future House

UMO Creative Inc X Public Works Bureau of
Kaohsiung City Government

In the face of global warming, the imminent aging society and
low birth rates in the future, how is architecture going to improve
life quality? Kaohsiung, with its subtropical climate, is now being
confronted with climate change and air pollution. How will
residents in Kaohsiung rely on local architecture to improve living
environments?

The exhibition begins with the question, “Can you imagine what
our future houses will be like?” It re-examines what kind of houses
are suitable for Kaohsiung, followed by a series of investigative
discussions and reflections on various dimensions of “Kaohsiung
Houses.” During the process, we discover that “Kaohsiung
Houses,” as the Kaohsiung City Government's local development
policy, has been in implementation for 6 years since 2012, with
over 500 applications received and certain results achieved.
However, we also discovered that most Kaohsiung residents are
unfamiliar with this “Kaohsiung Houses” policy. Therefore, how to
bring the “Kaohsiung Houses” policy to the general public’s easy
comprehension will be a major challenge for this collaboration
between design and city administration.

To this end, the design program sets the target of creating
“A Kaohsiung Houses exhibition that even a child can grasp,”
because it is not only a policy but also our objective to create a
more sustainable, local and suitable architectural environment for
the future of our next generation.
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Umo Creative Inc. is dedicated to helping customers realize
their dreams, from brand vision creation, brand storytelling to
architectural design. We provide a one-stop design service,
from concept to execution.

Two founders of our company hold different specialities: Yu-
Sen Chou is an architect (PhD in architecture, University of
Edinburgh) in charge in architectural and interior design;
Ching-Yu Chang is an illustrator (PhD in Art, University of
Edinburgh) who specializes in the visual design, story-telling
and illustration. We hope to stand the same side with the
dreamers. Together, we make your dreams come true.

Danny’s Flowers DANNY'S
Danny's Flowers WA E —ERIINES -
2007 * Danny 1844 K K Helen —E 24 # S
BOREIETE - MFAMET B LFTANTEE - 2% —E
#E AR R A Danny BIUEIBIEEIEL - 3liEH
AEEE BTIES - BE 0 BT 28 BB - Danny's
Flower B —J&2F A Danny HE BRI » 1 L EEKE
LRI RF - BIBERER ER— D TR EAEES
FRHETEHZ2ZMIEM > Danny FTEAIEE BRI
HAEYHEARE  RRWAENE LI AEEERE -

FIOWER

The creation of Danny's Flowers is an unexpected surprise. In
2007, Danny wanted to give his wife Helen an unforgettable
romantic wedding, personally creating all the wedding flowers
for the ceremony. After that, friends asked Danny to help them
with the wedding floral arrangement, one after another. In
this way, because of the marriage, the idea of a flower shop
appeared. Then, in order to push this dream further, Danny and
Helen opened Danny's Flowers at Kaohsiung, Danny's Flowers
at The Pier-2 Art Center is a sincere invitation of Danny to all
visitors, a surprise of blossoming green that full of passion,
located in an industrial iron-steel landscape.

Believing in the continuous learning, Danny keeps learning
from the plants and nature, to creative, to experiment, to
explore the possibilities of the beauty of the world.
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Prelude: Welcome to the Kaohsiung
houses party

Opening: “Kaohsiung House"” will
bring everyone to meet the other
three characters: “Dark Face,” “Mighty
Whitey,” and “Greenie” to kick off this
gathering/party. They will introduce

Kaohsiung Houses to the audience by
way of dialogue.
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Where is my home?

The Kaohsiung City map will be shown as
an illustration in order for the general public
to actually “walk on the map” and to find
their own personal connection with the city.
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DollSum
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Dear, | have walked into the world of
models

The idea is to change how the general
public views models. The spectators will
enter the world of architectural models in a
quasi-groundhog manner for a close-up low-
angle-of-view experience where one can
even sniff the smell of earth in this exhibition.
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Grandpa and Grandma Lin’s House

By way of visiting the model house in the
1:1 ratio, the audience will be guided to
physically experience the three principal
concepts: “3-meter Green Balcony,”
"Aquaponics,” and “Universal Designs.”

Conclusion: Let's imagine together

— —ER% Sk RFREERK Con s imagine tog
= what our present and future houses
E"Jﬁg%f"'@*’%; ? will look like in Kaohsiung.
SEBmrBAER o BEIEXRIBYEED Lead the audience to present their
— . PH imagination by using chops on the
BEF - B RARERRRORE postcards: What will our present and .
SHEET future houses in Kaohsiung look like? L Lo
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“"DollSum” is combined with “doll” and “sum”, that indicates
that the main service of our company - specializing in the
design and production of dolls. In addition, the pronunciation
of " DollSum" is like “father” in Japanese (H ¥ 5 T A ), that
also shows we are the creators of the mascots.

We hope to provide "joy, innocence, and vitality" to all
people who see our works. So, we create each our product
with “the soul of artisan”.

“Dollsum Design” is devoted to providing the excellent
service to our customers, from the starting to the finishing, to
assure you get the best mascot creating service.
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Design into Business
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Stroll along Kaohsiung's streets, familiar signs
and memories of "School Bag King", "Milk
King", “Pants King" all come into view. The word
King manifests the local pride and ambition of
Kaohsiung's businesses. Through the designing
process, the Design into Business Unit has
exposed the commercial value of local good
brands. It propels the businesses and designers
to design the businesses together which also
makes the public understand how design could
create value for businesses.

2.

RHEXER

Kings of Kaohsiung
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“Big Kings" in Kaohsiung are ubiquitous, as seen in store names
and shop signs, existing in our daily dining and life memories,
indispensable and still growing. In fact, in our everyday life
there are still numerous brands founded in Kaohsiung but
unknown to many, quietly supplying or manufacturing daily
necessities to the southern region or all over Taiwan. These
"Big Kings” from various sectors, possessing unique advanced
craftsmanship or leading the industry all have brilliant stories
and exclusive secrets worth exploring.

An industry is the fusion of the humanities, geography and
economic activities, and the footprints left behind in a city
in each era. Enterprise brands displayed in this exhibition
symbolize Kaohsiung's industrial trajectory developed since.
Japanese Colonial Period.Industries presented here, including
traditional everyday crafts, agricultural exports, manufacturing,
processing & export, retailing and services, are a microcosm
of Kaohsiung's industrial history and social transformation.
The industries have experienced the challenge of shrinking
or transferring overseas (lack of successors or transformation
problems for traditional industries) and yet are still standing to
this day, on the basis of their resilient survival and management
capabilities, which make them stand out from their competitors.

The term “Big Kings” reflects the uninhibited confidence of
Kaohsiung's people with underlying persistence on brands
and stories of the growth of local industries, while connecting
with the local people’s emotions and everyday life. What is
so precious about “Big Kings” is not only its strength but also
the tenacity that makes one survive the storms of life, plus the
management wisdom in different times and decisiveness in
response to change. The significance behind these epochal
collective memories is exactly the most important inspiration
that Kaohsiung's “Big Kings” have brought us.
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Kelio Arts Studio was established at the end of 2012.
Located in Kaohsiung's TaKaoBooks. Kelio plays the role
of intermediary between artists, curators, event planners,
exhibitions, and designers, and specializes in finding possible
exchanges in certain places or spaces with artists. The scope
of Kelio's work includes linking creative industries and art with
audiences through curating, fine goods, handmade items,
and workshops.
Kelio was awarded a grant by the Ministry of Cultural to
manage the cultural settlement Creative Fongshan. In this
capacity, Kelio conducted surveys of local cultural features
including paying visits on old shops selling handicrafts, leading

tours, connecting local creative industries, marketing goods by
local craftsmen, and promoting art and cultural programming.

Kelio Arts Studio

SRR TAEE
3.5sgft studio

B www.facebook.com/3.5sgft/?ref=bookmarks =F
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The team is consisted of a group of young artists, specialized
in different areas of urban public art exhibitions, including
project design, planning, organization, and creation.

The team is devoted to creating new concepts of space and
how they could be applied in urban settings. To achieve that
goal, the team created spatial art devices that people could

experience firsthand, allowing them to overcome traditional
impressions of urban space and reach for the unimaginable.
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King of Tatamis
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“King Spirits” : Give
its best for what will
last a lifetime for its
customers

1957, everyday craft,
professional handicraft
artisan

Upgrading the
traditional industry
The company does what traditional tatami makers are
not willing to do, consult with predecessors whenever
encountering any problems, and apply its experience in R&D
to the traditional craft with exclusive designs. It insists on
optimal delivery for each and every detail and has received the
National Quality Gold Award, while also developing high-end
and international clients, so that the traditional handicraft can
be upgraded with quality and innovation.
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King of Tiles & Bricks
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“King Spirits” : Be brave to
make attempts and changes in
response to environments
1918, traditional building
materials, centennial atelier
Supplying tiles & bricks for the
restoration of historic buildings
across Taiwan

The last few years of the 1960s
saw a gradual downturn in the
tile kiln market. Then San-He
Tile Kiln began to receive orders
for bricks & tiles from various
historic building restoration
projects. It always insists on
supplying all of Taiwan with bricks & tiles made with traditional
craftsmanship. Current efforts are being spent on proactively
promoting the utilization of traditional bricks & tiles as modern
decoration and construction materials in a bid to break through
from its market bottleneck and extend the industry.
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BAGS KING
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Endurable memories for endurable bags
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“King Spirits”
Honesty + Credibility
1959, labor intensive,
handicraft industry

Cherish the handicraft
as industries shift and
morph

BAGS KING still
maintains its highly
labor-intensive approach. Yet with industrial transformation and
cut-price competition, it's no easy feat to nurture and maintain
its staff. The factory staff has decreased in numbers from 300-
500 to just over 10 people. In the future, BAGS KING may not
be able to continue to pass on its craft. To proudly carry a bag
made by BAGS KING will probably soon become a memory like
one’s limited student days.
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KAOHSIUNG MILK KING

REMRH ——

RDER BT

AHE RN BEE R 1966 SRIHE K ikl

Fresh flavors with no additives
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“King Spirits”

Conscientious business
insisting on quality
1966, the first of all
juice & dining chain
businesses

Exclusive recipes, a
pioneer in Kaohsiung
Also on the menu
in Kaohsiung Milk King are hamburgers, fried chicken, and
sandwiches. It offers a dining experience with miscellaneous
menus, an endearing memory for older Kaohsiung folks. It has
delivered unprecedented feats such as opening for 24 hours a
day during the martial law period, selling exclusive French toast,
starting self-service bakeries, and inviting a Japanese master
to bake bread in Taiwan. Its ongoing unflinching insistence for
the past few decades has been the use of fresh materials minus
any chemical additives, while it continues to provide simple but
sturdy and familiar flavors to its customers.
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Pants Kingdom
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More than the big birds
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“King Spirits” : Relentlessly and
courageously marching forward
1995, costume design and retailer
channels

Based in Kaohsiung, made in
Taiwan

Pants Kingdom targets men aged
between 30 and 50, providing a
complete range of large-sized
pants to differentiate itself on the
market. It has over 19 directly-
run outlets in Taiwan, starting
from Kaohsiung and gradually
expanding to the central and
northern Taiwan. Taiwan's textile .

industry used to have significant exports, but with the industry
transferring overseas and undergoing a transformation, Pants
Kingdom still insists on working with Taiwanese manufacturers, as
well as keeping abreast of newly developed cloth materials for their
in-house products.
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King of Stationery
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“King Spirits” : Be earnest and break through all b ies
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New-generation Banana
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1996, specialist in stati y, retailer ch 1

Transmitting our brand spirits from staff to
customers

The founder is from a stationery wholesaler
business and has developed a sensitivity toward
stationery commodities since childhood.
Carefully arranged displays on the shop floors
and systematic management have allowed for
standardized operations in handling complex
arrays of commodities and work. 9x9 Stationery Proficient has a very
precise skill in selecting “goods with potential”, and this is combined
with their “planning capability” in scheming themed events in line
with trends. All the above is passed on to each employee through
training. Procurement plans such as convenient membership systems
and corporate monthly accounts have been implemented, and their
know-how is thus translated into customer satisfaction.

New-g -ation Banana King -
Youth Banana

“King Spirits” : Start with
Taiwan, develop your own
features, philosophy and ethics
2008, from agricultural exports to
innovation for regional livelihood

We grow bananas with culture = -

In times when the export markets were dwindling and domestic
banana prices unstable, Wang Ji-wei, commonly referred to as Lao Wang
(meaning “Old Wang"), went home to form the band “Youth Banana” in
2008 with his young partners to convey via music the concept of “Taiwan
youth loving bananas”, a care for the earth. From R&D to sales, they
grow bananas with a natural agricuttural approach and organize regional
mini trips and events to market bananas and Qishan culture by linking up
the entire banana industry and community development.
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Invited to the corporate design section are
collaborations between local enterprises and
designers, who pioneer a brand new corporate
climate with their intervention of design perspectives.
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Forged in Fire: World Class Guard
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Taiwan Fu Hsing Industrial Co., Ltd.
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HEZREETEFIRAR
YU BI MULTI SPACE DESIGN CO.LTD.
€3 www.facebook.com/YUBIDESIGN/
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Timeless Truth Mask
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ERREER & BEE

B AREESE R - 1R

RIBAA RAEZHIR G A EMR L RORMESKaAR -
EREFBHERS BB - AsERERE
HORTEZE -

AIAER B —ERIELLIRIBAEG—E " AL T °
2005 FRt— R AT EE @ B 2015 FtAM—
ERRZEMASEERIE BT RE - HAE
HWEEMMMPIND =R - BERFRE 8
IBRDENEE  {ERIZRE  AINTEBRST
A~ BYIRER - ISR IRIEH ©

i

5
=3

il

N3dO SI3NSSI

€ 3nss!

I A5 e Tt 2Dk

ssauisng o4ul ublseq




ISSUE 2.2 (E¥5HE

g Mz

Stay Origina

L4 R i 5 28110k 7 gk
NEBRNEFETETIREAESR  BEH 4
RENHIELHES - nHASENERE
BEHBE R ERERRR - ERANE
Bh—S R -

—IBEMBERE - —RERTREFIEmR
REIBIM BT E IR Y 0 2R
e R FRAIERIBTE

# ¥ T K

e 3 %
i 5
B | B o

N R R
| 32 B
RSN 33

20 o
TR e B F o hE

AR R R R R RN

" SITPLS |

PRkT 6B [ruew e
PrEy ALE ) (memm. |0

B 5
i

HEIXRGBRAE
SHIANG YE

Q www.shiangye.com/

HETEH 1978 FRIIN S - K —RFLBEAL
BAHEZEN TURRSRITAR ) R - ESRBEA
40 Fia FRISHRAMTEACER » TE5F 2 2REE  BUN
R~ ABITIRRAR @R, - AR IR AL -

2010 FRITI BB R SITPLS » A ERRES
SlEARE  {EFELR S ABIR2SHAELES
BERSTIRREE M2 HRE  TALRHEAER
BUAFHBESR  FRAMEAREEE - ZIBE
SHESIETEE] iF $2% « RedDot AL B ~ 5] IDEA EEIFE
REHRIE HETERETBEN SN RAEE
HBF Rt EERNE R  BER RN APEER -

HETIRASHE SFE

HERBESE - TEEARABIERFTRIUSR L
B4 BB AT E AT KE DOMUS ACADEMY EXiG
Master in Design BEE2i » 2008 &£ 8 B * &R EMN
AR ET ¥ - AERRBENGEREEIA
A R o RN SRRE MRS  FHE
B E—ERAERNBFRCERNERS - 3
TRt REIEPIARILT @ SERTERNITRN
MEZEMAARILT 7 EPINEE - MoRBPIKRIIENER
NOVITE- 2IKERIZFHINSHA SUM- EEE 25 2~
DHEHENT AR —RETHERHUE  HAES
FETIBE] iF BREt R o

ik S AR

AT » RS T B AR
ERBERESANERER L1ER
—BTRAEERESR BH0
IREIE  BEEEFEARTRN
RENE BARDZ-

FTHEE

2014 FRBERERMMFEIRIGES - BEESMEUMIRR - MILITREER -
SETEEBARERENER  RERTaENEHRES - B5FlS
TEEMNERE SRR, -

T EEARH B E BBRARED - RILTE 2015 EMAE —ERHEERZEA
BIERTHIZEVIERRIE A% - (R LR T RS - REINEEBESRAR
£ -

AR BRERER - 2RFLQEEMULES) - T2017 FiHER
BEEWFRIEERE,  mAREER  RIMINEARKEEEEEC » FiL
E—REREE THHE, -

BEBRAAEANEENAE  SMZEXCNRREE  BRERENRE
T FHRZIMSHREFHRYE - BASISEFTIRERESR - EUFEEEM
EERBINE -DEMERER—EER  AREBIROE  BIREELS
AEB - BIBERES - BRART - ERERMNGEES TITREE, -

BIEE | ZIPTIFE ~ BFIL - BRI BEX -~ MWZEA

g %
W oz A

S TR ) ot 210 A

2 B T MBI RIS H
SRR BIHAE - P BIRIY
FRRIEFZE PR RO H
BrEENLE ABEEE &
M EERBLHIRE- B3R
BB E F BRI ZR A2 P T A
BHHBHNE BEAR E/NE
LAETR BTRE FHOE

R REME  FEREN
TR

SKB X FRfE

SKB X PR A L IR FETT
1955 4 » U BIMESHZE#E
R RABENEREE
—BMREHEE WL
M ER - ORBHEE
MBERD USRE - K
RIEMEE - AEAEE
EHERMNERIA -

BIEE | I TEE ~ f718 - BRI - BEX -~ PR

Master of "% |

EHHNREZSE  NERREREZ
ERIEEIRE AL - B PR
FRRVEHL 3R —HBERITER A
BOTR KO ER 4R R 3B A S8 BRI K
AR BRI F AR A 17158958
HRAaKe

SRIRIERRISK
RONG CHYUAN GLASS
BALL SODA WATER

AKIHBEES—RFH
By T R E @R R
Ko RIHT B9 O R IE 4R35 TR AE
B SAE - EE IR R
R—EHFRR "ML NE
1!

BUEE | = TR - 8ER

gt

N3dO SI3NSSI

€ 3nss!

B 3 3¢

ssauisng o4ul ublseq




7T st

Design into Local

Ak o EHE

FRNBREREE  KBAN—AR—H
HEAMNRRYEEET  RE 4
AR EE T Ak S Land of
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W H BE_ SR < @K >
Fme ERE ST — KRR B
EERRBEFENEE  BEmANEERY
1REVEE - RIABEE ENECAVZIK
et SRR WL BRSE ; 1
B0k - BAGTEE -

Land of Kaohsiung

Not only do humans follow the lead of time, but
do all plants in life, growing leaves and bearing
fruit in minute climatic changes. Featuring
“Smells of the season: Land of Kaohsiung,”
the Design into Local section invites everyone
to Kaohsiung's land, sea and plains and follow
the 24 solar terms in “Smells of the season,” a
publication on produce and design to experience
a life in compliance with climate and solar terms,
observing, alongside independent southern
farmers, climate-based changes in produce and
savoring flavors that alter with seasonal changes.
Meet Kaohsiung by standing on earth.
Understand Kaohsiung from its culture.

Get close to Kaohsiung from sampling seasonal
flavors.

Z e A B AT A PRA W]
Southern Winds Studio
B3 www.facebook.com/pg/ iR T{EE -276007525768617

RRBN " BE | HHENRE AR LREVRERR -
EAREFLUEE - BREORETEEEMEENEA
R - BEEHHHNALE I MEHREMET
DR ZRARBHEIE - MEBNATFENBLE > L
HENERENPRARKEDNRSIDEEHN -
AEAEFAHBREORK  REFZERADENEE
BHEEEIHGNENET  RATHBREEE
BIfE ~ @ EIE - BMAIERI IR 2011 MR "5
FMEIEE  UEBEENXFHEEMLEMNE -
BiBtiR® - BRE  RERE)  Er RIS ET
AR BERE  FRIE - BRWA  HHAX
WE - ZEEEEANNEREES EREn Ek
FIRFE M AR ELTRMBEIES -

In meteorology, “southern winds” refers to the warm air
flow originating from the south, with the warmth bringing
humidity; this is a natural phenomenon that is closely tied
to the movements of the solar periods. People who live in
the cities, far from the soil and nature, find it hard to notice
such environmental changes. However, those living in the
countryside, especially persons involved in agriculture, still
live their lives according to the solar periods.

Because of our love for the unique flavors of the south,
our belief in sharing with others, and our strong sense of
responsibility for social reform, we founded Southern Winds
Studio in 2011 after years of working in image production,
community reform and the arts. Using well-grounded
and modest text and image design combined with local
culture, we showcase the traditional lifestyles and stories of
fishermen, traditional artistry, old craftsmen and the region
through publications, exhibitions, event planning, cultural
travels, Southern Winds coffee gatherings and other forms of
storytelling. We hope to convey the rustic nature of Southern
Taiwan and the forms and routines of different seasonal
industries and labor in a way that is like the warm, gentle
southern winds breezing across the Island.
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Design into Life
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Life is all-encompassing. What with the busy
commuters and traffic in bustling cities, early-
morning chirping birds and croaking frogs in
the countryside, the passion and frustration at
work, the more immersed and engaged one is,
the richer life has to offer in its many dimensions.
Identify the not-yet-surmounted hurdles in the
least eye-catching detail and develop a set of
designs based on such minute details “at the far
end of atwig,” hence a great feat in challenging
one’ s capabilities.

Such is the stance of “Making a Big Deal out of

a Small Issue,”  which underlies the spirit behind
“ISSUE+ Design into Life,” aimed at improving

life quality and re-thinking the meaning of life.

FRBIBITE AL

SF DY SCAT A W]

Howdy Creative

FOMXRIBERABE 2013 FILBRERNBEE
ERNAE  B—EEARS XA BEERNT
FRERIL  7F "5  KFPBUAIENES,
NERERGESHEIENE  RRATRSZFE "§F,
B, RIZRM)DEEIERRESR  ERRE
BE  (FARBREREERS - FAERAPLIEH
& HHAMEERED  RXIEHOEHNBK
2014 FLIB BB TiriES R, HAEER
ZBEERE - 2015 FRSHF ZBL  BrERPR
I L D RERBRZ MR 8RS
ERNERAFRS  SARSE  SABBEHMIE
Rit@/NREEZEmINE

Founded in 2013, Howdy Creative is located in West
District, where the cultural and creative industry prospers in
Taichung. Our team members are around 30 years old with
the backgrounds of design, cultural and creative industry, and
business. With the goal to support independent creators,
we have a brick-and-mortar store and an online shop,
maintaining a fair-trade platform, Howdy.tw. Artists and small
farmers can set price themselves and pay a small amount of
management fee for our maintenance. The store is in Tuku
community Taichung, bringing intimate interaction with the
residents. In 2014, we launched “Good Neighbor Project,”
hoping to form a positive bonding in the area. The next year,
Howdy Creative was invited by Pier-2 Art Center to establish
a branch of Howdy.tw in Kaohsiung with the aim to bring the
concepts of branding, package design, and product design
to local crafts and agricultural products.

45 MSZAY - howdy-creative.co/home/
H#AE - www.facebook.com/howdyInTw/
PFEOMENE ¢ www.howdy.tw/

ﬁl];.ﬁ%giﬁ?l%‘%ﬁ%ﬁ%i Q www.ydsin1940.com/
T—HRE\Eh —EFNED,  HREMFIRERESED "ERE
g, o AREHEBE—RFHNERMBLITNELE « S ST -

Yu-Ding-Shing Wood-fried Black bean Sauce

“A bottle of soy sauce, a lifelong friendship.”  Yu-Ding-Shing (YDS) black bean wood-
fired soy sauce, old branding with a new start, over 60 years of experience, we now
launch our products with new concepts and new packages.

a— Q www.gogohome.tw/

Eig‘a B www.facebook.com/ILoveGOGOFurniture
EERARAHMORRRN THBENR, - TEXREER HHEE
B ZIRERIRR - BARRBHNRE - 2B/ /\HAFSNEENEE
TR ERKERELRALERE - R 2017 FEMRRST - IF 2 Reddot
SREE -

GOGO Furniture

GOGOFurniture is an 8-piece home collection designed to embrace the concept of
change while nourishing the need to feel home. It emphasizes simplicity, adaptability
and portability, keeps functionality and comfort constant and through all this, it aims

to connect. GOGOFurniture is the solution that brings enhanced quality of life into
smaller spaces and provides a portability perfect for people on the move.

IJ\%E*ESEE Q https://thexiaogi.com/grab/plums/

BARISERAHS(F  SIEAARBEEROERIEHE REF > EaEH
BAZRE EREEEELE -

Xiaoqgi umeshuya

We offer more than 100 different kinds of umeshu directly from Japan. Let s enjoy the
umeshu culture in Taiwan!

Eﬁﬁg B} www.facebook.com/hamahoshi/

BRI BIIINRERIBERVNGE - 2T REMIKBH S —ERIBEME
FIRIT - BiEABEMRNBHM G IE -

HamasenBear

Hamasenbear is a designer team which focuses on character, papertoys , graphic and
package design. The creative, innovative, joyful styles are the creation spirits of their
works. Also, the designer team use their unconstrained inspiration to produce these
happy monsters.

‘gﬁ B www.facebook.com/search/posts/?q=eat%20mushroom%20 B

B D AR T RIS ARERR WE - TREREEAES - 2
ARG RN N RETHER—FEARBHRBHESR -

Eatmushroom

Mushroom Girl expect that “Eat MushRoom”  stands for relaxtion and ease. You do
not need to think about any annoying matters. Let us put aside all troubles in our real
life. “Eat MushRoom” will lead you enter for the endless fantasy world.

Q odatakao.com/

isni %{’E D E%Fﬁrg B www.facebook.com/tw.isni/
isni EEEZENRAME » BB FEAERITRARN RS - LB BFIF
REZRPFRIRE -

ISNI HANDMADE LEATHER

isni handmade leather have brought together fine leather and metal materials and

artistically present them through craftsmanship, reflects the integration of down-to-
earth style and artisanal handicraft.
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Black Joker BAZFMIINEMH © LOGO WHNRERHZ:T » KRR
B THUER ~ DRSS~ AEVEME,

Black Joker

Black Joker was originally founded in Kaohsiung, Taiwan in 2007.The logo of Black
Joker is based on an image of a clown. It shows the spirits of our brand are "humor,
happiness, and life enjoyment"!

,%ﬁamrﬁ- B www.facebook.com/asukaantique/

REEMRERRRERR R —IFI8EN - BHPARIIBAE -
BROFFAIEGRIBR ELF -

Asukaantique

Feeling the warm and gentleness of the antiques and using them, exploring all of
their possibilities. Through all that we have seen, we can realise the beauty in our
imagination.

Lasa Q www.lasachang.com/

Lasa, REAEAN » ERFHIHEEEBHERANERZ - §EE - Rt
RE - RIGE B8] WERAP - ROVABRAERNFERE -

Lasa

Lasa is not a common name for a girl. Lasa can drawing, image design, curation and
project manage. If you are looking for something intersting , something newfangled
please come to visit me.

e Q www.yintaiwan.com
E[ B} www.facebook.com/yintaiwan/

Ty, REBR THERE - T, RERIBRMNEELIR - TE0L AIEE
BTSN o 2ERAIRET - AWMENRERENIE © Yin Taiwan °
Yin Taiwan

"+ +" presents the roots of Taiwan local culture. " E] " means the material that warms

up our life. " Ef1 " brings the new Taiwanese of the story. Taiwan original design, a story
of Taiwanese patterns, Yin Taiwan.

s WWW.i- . tw/
_fgggﬁﬂgﬁ}ﬁﬂﬂﬁgj % www_faiaest?occ?\z;m/\pass.card/
—RBRTANBERBEERERZI  BOfFAEFEBEYER - R —
FiE AT BEERE  RERYLER BT EIRITIREER -

W2 AR -

iPASS Corporation

The iPASS card not only can be used as a transportation ticket, but it also is an electronic
money which can be used for shopping. Enjoy your life in Taiwan by using the iPASS card
which provides you an easier, convenient and discount in your trip.

RETRO Enﬂu JAM Q www.jamtaiwan.com/

—BIRBARFLIREDRIZFYE - EERMHEABEIFEGD RETRO ENFIAR
75 o FLARENRIBRTS -—-SURIMACCA (Al "REI— %8 2, WER) » UNE4SAREN
RIRYERIE - BEUSMFABENE RS 2N EREE  BEEATHE" |,
BB AR ERFE - $BEC B 41 B35 SURIMACCA FTUARAE » RFEAR—MR AT
EHRERARIRY - EERIE AN -

RETRO INSATSU JAM

Retro Insatsu JAM is a printing company based in Osaka, Tokyo and Taiwan. We specialize
in Risograph printing which makes unique and colorful results on each print. In addition

to provide screen making services, inks ,and silkscreen kit "SURIMACCA ; . We also hold
regular workshops and events. Let's " Play with print, play on printJ !

EE§%7E§ Q 3s4s.weebly.com
THEEMURBEE=2MAEN/ W - BRTMAXNBEATE  SH4ENL

. ‘ o , X s g
EHRBENZE "TAFRE,  BREENREFR  SESTEEERSNE &
BREFEHTHNERASREEE  BCEARERL  BERZEENDOS 5
2% 3
Sanshing Four Seasons Blue & White Pottery Studio
Sanshing Four Seasons Blue & white pottery Studio is located in Yilan County,
Sanshing Township. You can find profound culture and enjoy the nature of countryside
here.

IVE_I'?,IIE £ www.facebook.com/taoyindesign/ §
+

#ER (18] BEHAEARBREE - BOEEEENFH - [5]] &

BEHEREE « BHRETE - RIKISENEERE -

CERAMIC STUDIO

We wish to give warm and fulfill with emotional temperature to your heart with )

Ceramics and lead you a fun and lively, life-savoring. L3

- Q www.relive418.com
Eliﬁg B www.facebook.com/Relive418/
Relive E/ABRAEFERSHEAN ANHFERIE » WEREGR LTI TR
RHBRMAS N ABEERAKEY -

Relive
Relive is a Taiwan local brand founded in Pingtung. It tried to look for common

memories and vintages about people around our life. To upcycle and re-create daily
life style utensils by traditional metal processing technology.

Mg:k Q artgpie.weebly.com/zine-shop.html

BER (ERBEZLE) ERIEAALUBEERNABEELHER "M
W "BIE , fFAREREENES  BRERARKEBERNYAREA
FRVT IR A SR BB RREDRIBIIRBERE

Let's Zine

2018 Let's Zine Letter Press Calendar - Every Dog Has His Day

3:11 04Ul uBIsag

§|:|| B www.facebook.com/ancoceramics/

F2e] ) UFERRRATH  RESHNRREXBEENHSEEM - U
TEE S WA T BRRFER BB TERMETEY - AlfEEH
HERHEIE - EREATBEK - ANFIEARENME - Bha
BRZBEERAE -

ANCO

100% handmade ceramic works created by ANCO offer you a sense of warm and uniqueness
different from machine-made products of rapid and mass production. Inspired by the ocean,
mountains, earth and animals, ANCO's ceramic series materializes the possibilities of clay and
pays homage to the wonderful nature. With a hint of playfulness, refined craftsmanship and
heartwarming glaze colors, ANCO's works are the perfect union of aesthetics and practicality.

—;*ﬁ X |l|“|;—§%' B} www.facebook.com/yamakawadesign/

LNEBTAIRAT)  17F 2012 FR AL - EIEEER T TEBHRTRBER
REERBEZIN ARBAFERBDNEM T EZBAR B AEE
ME—B XS AR EERETER B M B A E AR B
EEREE WA T (B CARMAE—RIRE ROHFESR - REM
B R EAEA R ER

Moon WayXYamakawa Design

Yamakawa Design co., Itd is sponsored by Japanese company R.F. YAMAKAWA, founded in
2012 in Tainan. Business area: Complete product design process, branding, product design,
Cl system. In recent years, we try to cultural elements and innovation, combine with modern
design thinking, create a market for design craft products.




SKB Kﬂﬂiﬁlg Q www.skb.com.tw/
SKB X AN e EIZ @Y - M —RF  UREESEER - —8U
SR AE - WY - ERL - MBS ER  UenE  AREN
Bi%  BEABFREERNERIA -

WEN MING FOUNTAIN PEN MFG.CO.,LTD.

In 1955, the Company was officially renamed "Wen Ming Fountain Pen Mfg.Co.,
Ltd.", and ever since has been well-known as a Taiwanese fountain pen brand. In the

1980s,Wen Ming developed the "SKB-SECRETARY" ,making it a brand known to
almost every household.

s akamudeco.wixsite.com/design
Eiﬁ" % www.facebook.com/akamudegco/?ref=bookmarks
AKAMU 2[R "Ik~ i, BER - BHIAIEFR © " The Path Of
Grace / BISEMH | FEILFHNEE HERMARE - HEEERER
B9755% BRI EI B HAYIGIZT » B RIBIEAIRRE - EAMFT
ENENZEENE MU TEEEEHEIENL o - FE 5117
AKAMU

“Akamu” is the Hebrew meaning for earth. We believe the vessel making by earth,

can become the poem container, all suffering, sorrow and smashup we meet, will be
packed then switch to a beautiful crack, keep persisting on the world.

*ER#* Q www.carpenter.com.tw/

RESFEEN—HTH - BAT RROVAARIEIEZ AR~ 28
FHMTTER - BRE—RTIARRKEN XA EERR B IR B
EHIRNABEMETHE—FNER - BHE ' AERK, - HE—H
2 BRE—HEH 0 BERNSIBER AR ~ B4 A=
RERAETHTEE—MHOS -

Carpenter

From Houli, Taichung, a brother and a sister inherit the techniques of carpentry from
their father. With the elements of design, playfulness and fun, they developed a series
of furniture, stationaries, daily necessities, lights and toys, creating a new look for wood

products. The goal of The Carpenters is to apply new design and new ideas to the
sunset industry and promote local craftsmanship in Taiwan.

Ez*ﬁi B www.facebook.com/KuanYuMuYeShe/

R ERN—BERAMA LR 30 FEMBEN TEU RN RENESR
—EREIRAE -UERHATEME SRR USRS AIEHAENTRES -
thirteen woodworking

A traditional wood foundry factory in Nantou, Thirteen Woodworking has made its way
by the master s 30 years of experience and the focus on quality. We bring new ideas
and innovation to the sunset industry, using the eco-friendly features of wood and
bamboos to diversify our products. Furthermore, we fuse technological products with
traditional techniques of carpentry to make a harmonious creation.

%* Q www.taiwanwoodlove.com/
SLNERBERRILBEE R CHBEN M AT RZERES  HEER
BENAREAEM  TREENTIEFAMENFENTER  MEUE
B ERELEER LB AR REAFER I CERNERARS -

Lo-Lo wood

The main concepts of Lo-Lo wood’ s production are daily life and mass production.

By using the material of wood, instead of complex techniques, we try to produce much
simpler products with design and tradition.

JEmarbIe *EEE Q www.jemarbletw.com/

JEmarble BISZH 1994 & » EFEEXIBGEEEMAR  aMEREEE
TEEBMRAKER » KBGORFEAMS A - BER  EEMEEEEEN
g -
JEmarble

Founded in 1994, JEmarble produces daily necessities made of marble from Hualien. Marble
is mold-proof, durable, and sophisticated, making you enjoy every moment of your life.

%EEE B www.facebook.com/OldHouseFace/

PERETFE ) IR 2013 F - MELRBEEH S WEAREE
"EETFHNAE,  CHRAET BERT  WEEIERLIBERNER
TR HERERERRERNER FIRELE « £ 0 WIT T ERENMH
B, LFEN=E -
Old House Face
Old House Face was founded in 2013. Our team spent more than 2 years documenting
the elements of old houses in Taiwan, including old-fashioned window patterns, terrazzo,
and tiles, which are no longer applied nowadays. We photographed old houses of
different ages and share them on our Facebook fan page.

4* /L'\\Fg' . ﬁﬂ*;% B www.facebook.com/4fsoap/

WNEIEEIERAERROR - BHEER T REEBECHNET  BET
FOMBRT . BERMRET 41828 #RTERHERETHRES
FHEERE REREBREEENINAE  AE-RALEHE &R
HEABMERINEIRE - EMERMNK " 41BAE,  RAEEE
FRE-ZRVIRABHRKERAR > EXEFHZ  WERZENBHE
ERES T

4fsoap

Since | was child, my family constantly moved from one place to another. My mom
always said it would be enough if we could own a house until we moved into a 4th floor
apartment. Although it s ordinary, it has our family s daily life and the memories that
no money can buy. This is 4th floor apartment. We make natural essential oil to let you
feel like home.

%?‘KEE B www.facebook.com/cropoftheland/

RAREBEEFERHREREEN—ERE » MAOERIFHEARERSE  BE
FREIBABEMATHORE  EEERELIOL EERERA it &
A AEEEER

Crop

The name of Crop is from a quote of Bible. We communicate with the wood through

our hands giving response. We use our imagination to create works mixed with trees,
land and life.

=2} =] ﬁ Q www.tashina.com.tw /
HA B https://www.facebook.com/life.tashina/

FE "AERFNRENRN YR AITHRE - HRERSEER
MRZELRBETRNER - HFENESEBR GERESTE

tashina

With the goal of creating a new age of agricultural products and food, we founded
Tashina. Tashina has developed various kinds of foodstuff from Taiwanese local
ingredients, hoping to bring diversities to agricultural products in Taiwan. From farming
to production, every procedure is self-managed, which guarantees the food security.

IJ\IEI%E Q littlepottery.weebly.com/

B—EIR AFME MR §—48Y ERMEALHRT] - RME
BRI FTRE  FEREAMALEE  BEREERZF R
BIVRE - IHHEBENESE  hARREFNES -

Littlepottery

In every procedure, we leave marks because of the hands. In every object, we give it

life because we use it. Through design and hand making, we involve the pottery into
our life. Everyone who uses them can feel the warmth.

N3dO SI3NSSI
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**ﬁ%?é Q_ glassartistlynnlin.weebly.com/
BENSHIRBRERIBERT 1200°C SR T UF TRIFEMA H%%m
DHBR - BEHNRBEEEE B8R CARTHNEEMN  BEE
ERBBEMOBERMNZ

lynn lin

Each piece is dedicatedly made under the temperature up to 1200°C .Through out my
creation, my mind and flow of thoughts are materialized in a form of daily utensils.May
those who love glass love it as | do.

EDEE,E’EI”EE Q_ yoshiki0814.wixsite.com/mogu-masha

EmEEE R TIFERIR AN E—HEI0R] - RIS FmAVRET  mE
FREAIE - SMI—REREREEVNED - A REPIEED ZHEARNIIR - *ﬁ
RANE RSN TF » B EHEAR —ISRENR S EE -

MoGu MaSha

The designers and masters of MoGu MaSha studio insist the quality, design, practicality and
innovation of the products, with a little bit of thoughtfulness. We want to share cheerful feast
of design through the texture of wood and the designers’ hands.

wfﬁﬂf:f ¥ murmur B www.facebook.com/MaMamurmur/

SUEMME BT HRAELS © BIERFETER murmur BOMWIELE TR
NERBITZE - RMEE AT TAR 2 - BEHRT
FTERR A ERABCHERRZS » JEA 100% BIROHER -

MaMamurmur

Two carefree girls like to murmur when they are creating. Xiao Hou is left handed with

wild thoughts and ideas. A Xiang is right handed with subtlety. All the leather goods
are 100% affection to the baby daughter.

ﬁ;ﬁﬁ B3 www.facebook.com/ohyablossom/

ROBBATRBEATHEEET - SHEBHM "REREN, » HFFTFH
BHEER—FA  BEEENABBLERENE » HEENEF LREER
B mmElE  MEXRECENRE - MERE BRI FENRREEY - FHE
Blossom HEEIEEHE (1 RMEELH - FREEEESS TRERY
IR AT, o

Blossom

Now barely no one does the old-fashioned window patterns while those are what we want
to preserve. We might not belong to the old times, but these windows still decorated some

old houses, representing the memories of family. Blossom wants the beauty and value to
continue and to bring the new life of old objects.

Truvii Q www.truvii.com.tw/v2/official
Truvii B BEH EE‘JD%H@ v TSR RIS E%ﬁunﬂﬁﬁ’*)ﬁﬁﬁig
AlA - ERESBERD  FILSEIEA LN : MAEH AT LUSERE
MBRYERGE -

Truvii

Truvii is a Taiwanese brand. “Share the fun & design the life.” is the goal of our brand.
Users can get the fun when they use our products. And the life can be easier by design.

& Q www.shuandws.com/#indexMenu

£%& cocera ZRIEZRAR BN ERNRIE  EEFESHAHNE
REFTRIIIEY , R—EHMEEGEEMBRL - T - EF2NEF, i
BETHRBENEERG  FPEBECSOYES RN QTR
T FGIOFCRRE T BT EAZ B AE ©

COCERA

COCERA is a brand of happiness and memory. The new generation of the family
want to pass on the passion for ceramics. Grandfather, Hsin-Wang, molded the family
business. Hsin-Wang Shu Ceramics Memorial Museum tells you the story of the
business of four generations and innovation.

— aaln Q 7teahouse.com/
=RE B www.facebook.com/7teahouse
T=REEFATENBRE  BRTEORSE  WEHMREXEFARA
ABVETE » —F TREBAITERIEL

7teahouse
7teahouse is a tea brand which produces high quality tea and Taiwanese tea only. "We
believed that a perfect day begins with a simple cup of tea."

‘n "‘E"Iiﬁ B3 www.facebook.com/LeZaoTang.HandmadeSoap/

—IREEENELE S BRT S0 FNER  —BEFENERIE  *
AB—E_NERR  —NEENERZK  EE—FEREEE - BFR
O B BEOIER - BMEBK BARHEIS - BT R H BRIEESE - #iEl
A EpRVATRE R -

LeZaoTang.HandmadeSoap

The soaps are made with 50 years of experiences and complicated procedures. Filled

with souls, the soaps can wash away the dust and your concerns. We insist on our beliefs
to call back the nature and the power of life.

%ﬁ-;—gg Q www.funfuntown.com/oui-design

HARMREBWNN—B LR, BRARIENEHEHE  EEREE
EWERE M—RHNECREERIE BRARCHRERGETFE
BYRBE ° $—8R5T (oui design) ERER BRI EMAZRAEZRTZF , 8
EEMEREE , MER MBI, ERKRAIE -

oui design

Although it s just a small studio, we take everything seriously. In this rapid world, Oui
Design still insists on tradition crafts and creates in our own pace. We try to fuse the tradition
with the modern life, making a life that s not just plain but with fun, beauty and ideas.

keep a notebook E%%E Q www.keepanotebook.com/

B} www.facebook.com/keep.a.notebook/

BECERFEXEA—AETFIRNRAREMNSFRE - {tmm2Rst
RERE S HEAG . FL > 2EERIEH  BORHRELABLHS
B BEERANLEE  BoUAAENEL AT MARERL - BIEM
BEWNENES -

keep a notebook

Keep a Notebook was co-founded by Chingching Stationary and a professor. From brand design,
book design to covers, every step s strictly conducted. We try to change the way of keeping
notes and use paper that are more suitable for fountain pens.

N

GorgeousD £t Q www.gorgeousd.com/

"GorgeousD =11, BIRRIEEU "AISEYRI®E | BET - R0
EHEEERDEENS  LEENEEAER  BREE %E,_\&Mg
% ”““*‘?%LU* AHE—EEmREARBENER N RERER  EVHERE
HEASSHEREAERAENREE SR BB (expect) ~ EE (touch) KR
(possess)
GorgeousD
GorgeouD has the idea of creating good things. Our designers explore new ideas from
life. Using multiple colors as background, lines and various materials, we want to add
stories to every product. GorgeouD conveys the idea of “expect,”  “touch,” and
“possess”  to our users.

Ek%". u-l iﬁi B3 www.facebook.com/3.5sqft/?ref=br_rs
EENEYNET LIRS -

Home Monsters
Living imaganation of our daily needs.
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HES, WERE TALK IS OPEN

B BT HAIEM

OPEN B

o RERT RHRA
Drill Design
HEIRIEA

R ERZEH T
IR KRR 399 || 700

RETERSFERNIETFZ2E  HEXNBEHRESRKGIFESMHERNGRE  EREANETEM
BHEEMIRE  AEEERUBEESERMAEMENTE  BEAREL LLHNER R NBERE
IREIEREERFZEMERRRHRAEFRBEIEARZ - SREHEAMENFIEENTARZE+2
BANER  BARAEERMEEREME A EREPREMEBRH CMF RIR (color » material »
finish) » HEMBERBESHMTSNASRER - RetHESEXBANTER

Drill Design & E#HZME TMNEE - AEHKFER - BMOMBENKRSBRMEERBNRG I
53R designsurfing FIRAEUR A BB - WA B 2 MARTIEZEMNRR -

AR

. CTA MBI EE & %
e -
ILLUSTRATOR . (M)
Bz peEs

SR EHERER 2400% || 40005

ARIZRLUEBREBERS T ERRERIEAEEEAR |

FAE 12/ NESRYEAEIIAR - BEARIEARENRRE - MEEREFRK > RTES
HENERRES |

WIREF R / RRET / MRS R/ EEFSE - HIOERBHOTRERRTIRE
i > R ILLUSTRATOR UEBEMBHIREER » 2BNTRAIZREEBERMR
B RMRE 2R -

€@ ©

e XTINBEE BEERA

nosigner 5ET BT
aEA
el £a a
B RE
7 e IR A& B A e A

BT B BRT 3997 | 700%

KTINBEER "nosign s BEEF L TELNRE ) ARAFOBE - AEFB—EHFFRERSEK
WA - B2REBHNEERR—BRELHINRR « HEL © "nosigner | SEFZENFMEMLE < TF -
AR FEE Cool Japan HIRETHBEME R AR - BHEEIE  RRHBEAIET "RRBHY, FMEZEE -
FEEESEREEE 0 BT ERRET HTERSHER (AAMMRAZRMENSE) - MAME
RFRBE - HHKEEEIIE A EIRE  MEBLERSHEETREES -

MEBEAAFER N REREERENEERZER——IRE ggg gallery * EHHBIERE "nosigner FIZAREIER | -
R TNRAANRAEHERNIERERMERENG ) e TR HBR B ERE CERREENTA
EBER 0 WEETS TYRRENE )  RATIMEBRAYNELL  E— SRR BRNSE

REMEITZREECIER N B IAA T RETHIBUR » WHARETER designsurfing TIEARSHRA L EERE - 1
Hpsg st B AR 2~ FRVREMA -

o mER ﬂ
MARAETE expo R
B gl

;T%E'Eiﬁiﬁ = B A ELTIN
MRHRABEREAE | 2 oo
braxst |

FRREHREEEINE - MIT SERIERNBIIFITE ?
MARIE—EEERNIREE - HERBERTREEARR ?

MARETEN AT A expo IEA T RFEEMRF MEELSE
ARGAEBFRHMEEREEE - 2E1% 0 BIrEREEEIRFEETHIS  Bn
BTREAKSRE « RIEEEREEEEWH  LRANEEHNEEUEGDTAR -
LA TERE D Z AR ERBIR 5HET K B Al k2 = EARRANEE AL |
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EEENRIFNRATR  HEBEWARF LER TR XRABERER
RE AR - RIFLEMIFEX BN FEENE xR |

vl ?i [ AT A Eﬁg}i
BIEHRES vt fovers

=B 6 —
ﬁﬁﬁﬁﬁ'f‘#]#ﬁ ! 399 || 700x

RETHEAETERL  MEFERATLNIERL  EEPERERTME BTN
DUt 5 B9RHT R st T - AR IR TR AR 3 ﬁ%é%ﬁﬁﬁﬁ%%&iﬁﬁi/é%é
RIRITR G TEMSUE EREDT - EARBE TR - MRIREHBE S TR LD |
FIRAEBRIT A - IRRE IR ACHH -

UELTHEEARE @ RETHN QEEN X CRRRERARVERRE -

e HER

MOHEIEARAE
aEA

HIBRTIBIE - T
REMREER | 2 S0

t— @)\Fﬁ%?ﬁ%@ —BA—IESTHE - EXRIRFE
WHITBHNERGIDF @ BRERSATEZ BRI ECHR AR FER M -

RSB IEFREE R YES ?
BIRERRARIS L EE  AERFRZG HRERATER ?
MR EFhERIIREE NG 1BRRZHIR AR |

2017 SitarstER x BT HRIEM hoBL B T HAE

RIWRZ B -
P B TR R

EJ ) A
e - ERAIEE BTR
s B B4 B - S0 B

BEEHEIPIRASS

12,30~

15:00-16:00

RERNEYHEEEIREHR > BRKE HENHEROAAREME - BE - B0 TR 40
FERF eSS » BRiE/ \RTERE MR T RIESTR - NAERRIRG - R4 T REEEEER 1
BEAANNEMEEEEETTD ZIK%D%WEE ERETEEDE < A% > BUHK © F  FRE
Y URARREEELE  BEfE 2R

Je LA - JA A AE ~ IR A S E)
HEN -< BLIE > 4RI KIS < AN > R BTE
L - B_ERE B4 B - SIERERES

BEEHEIFIRAS

01/06 =~

15:00-16:30

FIRAENRE - £FE ALY BEARERGEBER DM EFMZEHERNRARK - <EALE >
< B> TR TS LIBRER AXBUREEMR - HEEE SR OEt R  RYEEE -
ORI - ML FHBEMBIRANEZF 2 F

[ BIWRARET |

bWk a, o =5 BN FER R
ST BEATES SRS

1% - %Eﬁ?ﬁﬁﬁ'mﬂ?; 01,07 &=

—— SEENREE 400 JT 0 /&ERETEIFIERHT 100 7T
IR ~ R

14:00-17:30

BENEZR  BEESENEE  HIBK TS ? FAXBERAFIFEEFER  sEEREE
By - AR ARS - BHURNEN  BEBAFERRTFIRE  BSRABRLRAMER
EENEBEE MR ERALE -

AUMTTREHEEBE - HBFFIEF LERETH
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SCREEN IS OPEN
R Et %

(B - &

1'8KE§E{J
Open! Design & Film

Bt WA |
HEHRSRR

12/23-12/30 SiEThEREE 3F

20MTEENER

K KB F

The Shape of Water

12/23 Sat. 19:30

HARECIE2NER

R BHME— 2017 BRAEE
<<$§"%E’\Jﬁfiﬁ.%>> SHEHILE REEE
2017 FBHI R &RIER R 2HE (BBATLIHD
(RXFF) XE
EEERETE ) x TRRE o REt & BR ., KB
REA

OHE#EHITE Guillermo del TORO

& HT Sally HAWKINS ~ ZXAIE {8 Michael SHANNON - B2#£ 3435 317k Octavia SPENCER

USA | 2017 | DCP | ¥ Color | 123min | & 124% |

&8 American Sign Language * 3358 English » 758 Russian | 1 ~ 25X F 5 Chinese & English subtitles

* 2017 EEHiF B Sl

B (KEBER) B—REBEANERRIE - MERIUTKRYN 1963 FERHSHFHANSEERZT - T8
RBFBRERCEXENFIZESHERREREZT  IRTRSFBSRYEIAESH  FHRIEHEE

FHEEERER FEASHURBHRRELLARBEDEIRERE Fﬁ*%%%ﬁﬂﬂﬁnﬂﬁ%ﬁ
BITEFLHRAT ©

An other-worldly fairy tale, set against the backdrop of Cold War era America circa 1962. In the hidden high-security
government laboratory where she works, lonely Elisa is trapped in a life of isolation. Elisa's life is changed forever when she
and co-worker Zelda discover a secret classified experiment.

FEZ255 F APAsS » B EEF FBIETHEFEEMES kfakeg.gov.tw/

* 2017 WHiERE R
* 2017 MR TR E

* 2017 5BEF

(RtARE) ~ (BEHAE) ~ CEF) - (Ft) RBIRHERHIFRE
B LSRR - REAUBLEA T <<uxu+£5iEE'%>> R B
Z | ZEMYA thEIRERE g st
SHVENE © HRstRBEEAE OB R %Eﬁ%/ REEMR EI%??L%FE@
(RHARE) ~ (BEHAE) ~ CEF) - (Fx) &5
F & Kickstarter E)Z%%é P IARIEERER  MEREENERRPHFRTHA
RUEREES) - BRSIFEATSTEZESRIZZ(E - C2F) ELaa

NERRAFHREE

BIEREFERPINTRER - BEEFT B3
o TEAMNAY - BB5t & BR 4 B IE P EB 7 -
R S ENSHERFTEIEBE — " Yes, We Are Open! .ﬂuf%ﬁﬁﬁl‘:@ 1B
B ARARNEE R RS ERSR T EE -

P ESRSMIEEBE AN - FMRE SN
BT
Hanzi ORHE MuMing TSAI

Taiwan | 2017 | Blu-ray | #% Color | 56min | iR |
12/24 SUN.14:00 . ~ 34583 Chinese, English | F1 ~ 38X 5% Chinese & English subtitles

KRB AR E ? ERMESREETRESRINRA - XF
(EF) FHATXFRFNER B UABESN - FRFAEHURLNE
BEEE - AERETE T REENERPIXNIXCEE  BRFAN—IE 12X
{ERBE LRI TSR - AREHEE  HE - 8~ BARGEEM EE
SEIE Chineasy BT ABEBE » BRI AAFEREEI)ME - EPSZ%!
MTRE  ERER LRE—EERP L FHEMEESFT I[wuﬁ
KENHWE - BRZINEMERE SHIXIE -

This film is not just about Chinese characters, and we wanted to keep the ideas and
messages applicable to all languages and cultures. Exploring universal subjects such as
"How does language shape identity? What role does handwriting play in the digital age?”,

Hanzi encourages audiences around the world to revisit and rethink their own culture,
language and identity.

HEEREY "HOR ) NEEENSR - RKRBEE
¥ BRI
Paradoxical

4R Mu-Ming TSAI
THE ~ EREREE KPR~ AR
7 Taiwan | 2017 | DCP | % Color | 88min | g4k | E:E

12/24 SUN. 19:30 Chinese | 5~ 5355 Chinese & English subtitles

—HEGRSRBETESARNEREA » BT "TRERK, iR BES
HREHILENA R - KU HREHE - SHEEERFMETE ? MFIH oM
BIRVERRL - MR EIPRE ? hetRE » FEOTERICRT  MBEDES -
R ERE A E AR R W‘E}E%F'a%’]}udﬁ =+mAEZ - mHEE—H
BIDIRERE | % - BREBRAR (RHRRE) - (BEEN) &2 (FF)
=EBEFRABACER A - AIEEEE DA H !

A man with a mysterious background meets a beautiful, enigmatic plant designer. As the
two embark on a series of unconventional dates, she discovers a mysterious lottery ticket,
revealing the man's true profession and overturns their definition of time. The seemingly
unrelated incidents unfold to reveal an unexpected conclusion- offering a thought-
provoking commentary on the paradoxical nature of both time travel and life.
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7
WRERIEEVBER - TH Maker( BIEE ) 1Y YES, WE RE

s 0y -
&t FHREERE
Maker O E Mu-Ming TSAI
A7 Taiwan | 2014 | Blu-ray | %6 Color | 65min | B4R |
12/26 TUE. 19:30 E‘ng English | FiXXF# Chinese subtitles

Fel T EEEEY ) BATECEREEE  MATREARE  ARHHEE
EEEEETNEIEBRRAY)  UERKEGEERRNTEES  2ECS
Maker Faire (BiEE=FE) ~ Makerspace ( BIEEZER]) ~ Open Source

SR e L — REEAA MRS | (BRI
3D FIED ~ Crowdfunding (B¥ME &)  Manufacturing (RiE) ~ BEENHE o oy e S [
REXEE - BELHER T B Moker( SIS ) WAHRASE - 4 H B Rz VIR REARELSE S S MR SRR

HiEH . —BEEERERE

RNFEREAEHRAIEERGE  BRBET—PHNBESE - Face
Chis = DR o e S S "Maker" is a feature-\.ength documentary on the Maker Mo.\/ement.and its impéct on”socigty, LAQE?QEZ%ECALSTA F3YEEEE: Fanny ARDANT ~ i5RZERZE
culture and economy in the U.S.From the producers of the internationally acclaimed “Design n-Pierre LEAUD ~ 3524 Kang:Sheng LEE » FZE# Yi-Ching LU
* 2014 E2H T S5 & Thinking,” “"Maker"” is a feature-length documentary that looks into the current Maker A8 Taiwan ~ rance ~ LLFIBF Belgium 75 Netherlands |
- SR Movement in America — a new wave of Do-lt-Yourself and Do-It-Together culture fueled by 2009 | 35mm | $2€ Color | 95min | #§ 12 4% | B » 7%3E Chinese
* 2015 BEFEHTRRE passion and powered by the advent of new technologies. 12/30 SAT. 19:30 & French | A~ 355 Chinese & English subtitles

BYSENELME— (B)  BISEARA—DREHE (FRz) - 8
NEESEE AR - mw#ﬂTumilﬁéﬁﬁﬁi HHEE TS
B BERERSSEETIETS RS QAR | ARRISY B2
T FIRU SR YLD o ERB B SETEE
£78 Taiwan | 2012 | Blu-ray | % Color | 74min | 84 | : - BB AME  AMEEI SR EE o BIR SR B ERESAREAILESM
12/28 THU. 19:30 3888 Englsh | FXFH Chinese subtites 23 ERNE AR SREEA SENNE- - B ARSI 7 55

* 2010 SLBWEE SEEVE gmiesepgs O VER (\XTHZ—) FEEZE (R) WERT ABEYE
REFMEERENFIFRO—EEE : TRABE ) RATRERINE CEETRRT " e o -
T SEtRMEER Pt em MY — 1Bl E R REtBE LT N B RIS % 2009 %% B EFEM BN R BB T SRR B RN -

EER TR #ITR Richard Grefé (8%
et EE TR — AR |

Design & Thinking

A ; B ER - TR TRARETERE ) o AEREEMEAE IDEO FEIE @ 18 i . ) ;
<« " 2 s . % 2009 ihiﬁ*“/@ EFXHER Hsiao-Kang, a Taiwanese film director, travels to the Louvre in Paris, France, to shoot a film
gE}EE;??:ifEE?E;#Aﬁ%% ‘%’,?SZ;J Eljim SIS SRAAR © 255 o . that explores the Salomé myth.
DESIGN & SRERUEE SRR BRRSEE

THINKING ( ) Inspired by design thinking, this documentary grabs businessman, designers, social change-
makers and individuals to portrait what they have in common when facing this ambiguous
21st century. What is design thinking? How is it applied in business models? How are people
changing the worldwith their own creative minds? It is a call to the conventional minds to
change and collaborate.

0|
(@]
el
m
m
Z|
[
O
el
m
Z|

e BRZM x5

Loving Vincent

TRESHXMEEMS L BRTHERR

BEWMEESY) EomA -, EER

FEIET AL Dorota KOBIELA  $h%£23 8 Hugh WELCHMAN
#4 78R Saoirse RONAN ~ ZEAHF #2750 - Robert

12/24 SUN. 16:30

o GULACZYK EIEHIH7RET Douglas BOOTH
Masters in Forbidden City 12/27 WED. 19:30 S USA | 2017 | DCP | % Color | 95min | 4R34 |
Om= 12/30 SAT. 16:30 2435 English | *R32FH Chinese subtitles
“AE China | 2016 | DCP | & Color | 87min |
12/30 SAT. 14:00 {RE4R | B5E Chinese | X8 Chinese subtitles

BRANNENRGRE—E  HESESHEALNER - BRHnEEs
FEAS 5 FERTEREE - 4 BATRMNEENR  (RERSEXY) BESEEN - g Vi B ARSI BEE - TO24E - MASENRN  RRETOEXS -
BIE BT PEER IS ER  SESMY AL BEE © EEREI B LR - et SRR MO RS (R E RO 518 800 3(
NBARENEEEZA— XY - —EEERR L TERHERM A - f ~ 860 IR ~ 1026 IWEMRRALM T 20 (LAY REABHHAE
FFRERR 100 2 R WB IR BHHESE - - MM ESH—RTHRRR TEA RESEC 2 - MEORKERBAENALHS  BEAREBEN—E &

o SEEEREN Il =21 v , A =
MEFMEYS |, « TiB— . R— | BB NEFRANER S 128kF@HENS N - UEREE - BEHTAEER
Synopsis The documentary, Masters in Forbidden City, went through 5 years' pre-research * 2017 ZiFTIR BRRER BBGIEY
and 4 mouths’ uninterrupted record. It uses a young view to scan the old Imperial Palace [ {EEhEsE In a story depicted in oil painted animation, a young man comes to the last hometown
and uncover the secret of restoration technology in the antiquities. Masters in Forbidden of painter Vincent van Gogh to deliver the troubled artist's final letter and ends up
* 2017 REIER R sTEE City not only completely combs the history of Chinese antiquities restoration in the first investigating his final days there.

HERI T KT time, but also takes the close look at the inner-world and daily life of these masters.

PEZE L APAss @ BLEEH SR EYEEHEH kfakeg.gov.tw/ [Famen - st o B8 | R




* 2016 HEABRED
* 2016 BIIIBLIFE

BHEMERSERT 2 EMSEN -
SHEREME T £ - BAKREZ L

RERDHAE

RE R AT

The Frankenstein Complex
(DIEFELLAREEE Alexandre PONCET ~ E3H77%2 Gilles PENSO

®EHE#HITE Guillermo DEL TORO ~ HIHHBHT Joe

DANTE ~ HIXXSREEHT Kevin SMITH

EBIUSA | 2017 | Blu-ray | € Color | 103min | R4 |

2438 English | 355 Chinese subtitles

12/23 SAT. 14:00
12/29 FRI. 19:30

BYHNEYAIHZEREE  TAREL TalE, BB BERMNESR
PARBR —HFEA © iR BET - MEREBRICHEEE | PEEBMINARE -
REEAMURFR ;. TEEBNBIR, THRBAREENRGS  KR7AE
FRIRREVREE > WERKRCHRBE R R B1F (RELCQE) - (EES
)~ (B 2) 5 - 8RR RSN FE IR o

Based on interviews of all the greatest artists in the genre and hours of exclusive footage
from classics like Gremlins, The Abyss, Terminator 2, Jurassic Park, Starship Troopers, Spider-
Man 2 ... , the documentary focuses on the stunning relationship between the creatures
and their makers: like modern Frankensteins, special effects wizards create life out of raw
material, art and complex machinery.

_ TRMAEENES—ERAHMBERRL - |
FATE

The Fifth Element

© 2+ Luc BESSON

IR Bruce WILLIS ~ ZEHI B4 Milla JOVOVICH
28 Gary OLDMAN

S&E France ~ B USA | 1997 | DCP | ¥t Color |
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In the colorful future, a cab driver unwittingly becomes the central figure in the
search for a legendary cosmic weapon to keep Evil and Mr. Zorg at bay.
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Handwriting Workshop + Open! Design & Film Festival
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The only chance to see it in 2017 in Kaohsiung
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“Open! Design & Film” Festival: Numerous designs in loving movies
To designisto “change the world with an idea, however small itis.” And the same applies to movies.
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“The Shape of Water” : Premier in Kaohsiung

In high demand, as part of the Taipei Golden Horse Film
Festival; “Pan's Labyrinth,” a black fairy tale by Guillermo
del Toro. Kaohsiung Film Festival concession:

The Shape of Water NT$190 Concession (original price:
NT$260) is available to the 2017 Kaohsiung Film Festival
(KFF) ticket stub holders and membership cardholders
of the Friend of Kaohsiung Film Archive. For ticket
purchasing details, please go to the IPASS website or the
Kaohsiung Film Archive website (kfa.kcg.gov.tw/).
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Concession for “Designs For You” and “Open!
Design & Film Festival”

During the Open! Design & Film Festival period (12/23 —
12/30), you can exchange 3 “Open! Design & Film
Festival” ticket stubs for entrance to the “2017 Kaohsiung
Design Festival” (in the form of an NT$199 ticket for one
person) at the information desk on the first floor of the
Kaohsiung Film Archive. Only 30 tickets are available.

*To qualify for the exchange, you need to print out the
festival tickets. The tickets will be valid during the 2017
KDF period (12/23-1/7). Each person is limited to one
exchange only. Concessions will be closed, once 30 tickets
are take
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In this digital era, when was the last time you sat down and took time to write? Writing allows you to express yourself
and share your life. Bring your beloved fountain pen or ballpoint pen, and let's write to live.

RZE 70070/ A - MBBIEK [ MERE SKB RoBRE
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Registration fee: NT$700/person
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To register, please contact the information desk on the first floor of the Kaohsiung Film Archive. Limited to 15 persons
only, registration will close once the workshop is full. NT$600 concession is available to ticket stub holders of the Open!

Design & Film Festival.
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Designsurfing

A platform to make creators in Taiwan
and Japan can collaborate in design
and art. Branding » Curation *
Design * Marketing-+--* etc.,linking
sources in anyform at Designsurfing,to
be a bridge between Taiwan and
Japan.

Q kdf.pier2.tw/idea
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